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2. SITUATIONAL ANALYSIS 
2.1 SWOT ANALYSIS 
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4. TARGET CLIENT 
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 First-Time Home Buyer 

 Home Seller 

 Renter 

 Other (e.g. investment properties) 
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5.3 MARKETING CHANNELS 
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DISCLAIMER 

Any articles, templates, or information provided by Smartsheet on the website are for 
reference only. While we strive to keep the information up to date and correct, we make no 
representations or warranties of any kind, express or implied, about the completeness, 
accuracy, reliability, suitability, or availability with respect to the website or the information, 
articles, templates, or related graphics contained on the website. Any reliance you place on 
such information is therefore strictly at your own risk. 

REAL ESTATE MARKETING PLAN 

http://bit.ly/2qHGsaO

	11: 
	12: 
	13: 
	NAMERow1: 
	FUNCTIONRow1: 
	NAMERow2: 
	FUNCTIONRow2: 
	NAMERow3: 
	FUNCTIONRow3: 
	NAMERow4: 
	FUNCTIONRow4: 
	NAMERow5: 
	FUNCTIONRow5: 
	NAMERow6: 
	FUNCTIONRow6: 
	NAMERow7: 
	FUNCTIONRow7: 
	NAMERow8: 
	FUNCTIONRow8: 
	NAMERow9: 
	FUNCTIONRow9: 
	NAMERow10: 
	FUNCTIONRow10: 
	STRENGTHS Row1: 
	WEAKNESSES Row1: 
	OPPORTUNITIES Row1: 
	THREATS Row1: 
	STRENGTHS Row1_2: 
	WEAKNESSES Row1_2: 
	OPPORTUNITIES Row1_2: 
	THREATS Row1_2: 
	23: 
	24: 
	31: 
	32: 
	33: 
	34: 
	42: 
	43: 
	44: 
	45: 
	51: 
	52: 
	CHANNELRow1: 
	ACTIONRow1: 
	ASSIGNED TORow1: 
	COSTRow1: 
	CHANNELRow2: 
	ACTIONRow2: 
	ASSIGNED TORow2: 
	COSTRow2: 
	CHANNELRow3: 
	ACTIONRow3: 
	ASSIGNED TORow3: 
	COSTRow3: 
	CHANNELRow4: 
	ACTIONRow4: 
	ASSIGNED TORow4: 
	COSTRow4: 
	CHANNELRow5: 
	ACTIONRow5: 
	ASSIGNED TORow5: 
	COSTRow5: 
	CHANNELRow6: 
	ACTIONRow6: 
	ASSIGNED TORow6: 
	COSTRow6: 
	CATEGORYRow1: 
	DESCRIPTIONRow1: 
	ASSIGNED TORow1_2: 
	COSTRow1_2: 
	CATEGORYRow2: 
	DESCRIPTIONRow2: 
	ASSIGNED TORow2_2: 
	COSTRow2_2: 
	CATEGORYRow3: 
	DESCRIPTIONRow3: 
	ASSIGNED TORow3_2: 
	COSTRow3_2: 
	CATEGORYRow4: 
	DESCRIPTIONRow4: 
	ASSIGNED TORow4_2: 
	COSTRow4_2: 
	CATEGORYRow5: 
	DESCRIPTIONRow5: 
	ASSIGNED TORow5_2: 
	COSTRow5_2: 
	CATEGORYRow6: 
	DESCRIPTIONRow6: 
	ASSIGNED TORow6_2: 
	COSTRow6_2: 
	CATEGORYRow1_2: 
	ACTIONRow1_2: 
	ASSIGNED TORow1_3: 
	DATERow1: 
	CATEGORYRow2_2: 
	ACTIONRow2_2: 
	ASSIGNED TORow2_3: 
	DATERow2: 
	CATEGORYRow3_2: 
	ACTIONRow3_2: 
	ASSIGNED TORow3_3: 
	DATERow3: 
	CATEGORYRow4_2: 
	ACTIONRow4_2: 
	ASSIGNED TORow4_3: 
	DATERow4: 
	CATEGORYRow5_2: 
	ACTIONRow5_2: 
	ASSIGNED TORow5_3: 
	DATERow5: 
	CATEGORYRow6_2: 
	ACTIONRow6_2: 
	ASSIGNED TORow6_3: 
	DATERow6: 
	CATEGORYRow7: 
	ACTIONRow7: 
	ASSIGNED TORow7: 
	DATERow7: 
	CATEGORYRow8: 
	ACTIONRow8: 
	ASSIGNED TORow8: 
	DATERow8: 
	CATEGORYRow9: 
	ACTIONRow9: 
	ASSIGNED TORow9: 
	DATERow9: 
	CATEGORYRow10: 
	ACTIONRow10: 
	ASSIGNED TORow10: 
	DATERow10: 
	71: 
	72: 
	73: 
	81: 
	821: 
	822: 
	823: 
	91: 
	92: 
	Other eg investment propert i es: 
	Renter: 
	Home Sel er: 
	FirstTime Home Buyer: 
	BUSINESS NAME: BUSINESS NAME
	ADDRESS: Street AddressCity, State and Zip
	WEB: webaddress.com
	VERSION: VERSION 0.0.0
	DATE: 00/00/0000
	Text15: 
	Text16: 
	Text17: 
	Text18: 
	Text19: 
	Text20: 
	Text21: 
	Text22: 


