
NONPROFIT SOCIAL MEDIA CAMPAIGN PLAN

CAMPAIGN GOAL

WHAT THE CAMPAIGN 
WORKS TO ACHIEVE

CALL–TO–ACTION

WHAT THE AUDIENCE 
IS ASKED TO DO

CAMPAIGN CALENDAR
START DATE

END DATE

PRE-CAMPAIGN PROMOTION 
RELEASE DATES

PEAK DATES

SCHEDULED FOLLOW UP 
POST DATES

http://bit.ly/2O1G9TI


SOCIAL MEDIA PLATFORMS
PLATFORM PRIMARY SECONDARY

FACEBOOK

TWITTER

LINKED-IN

YOUTUBE

INSTAGRAM

SNAPCHAT

PINTEREST

TikTok



DIGITAL ASSET MANAGEMENT
ASSET LINK DESCRIPTION

LANDING PAGE

WEB FORM - EMAIL SIGN-UP

GRAPHICS

VIDEOS

USER-GENERATED CONTENT

EARNED / PAID MEDIA

WEB FORM - DONATION / PETITION



METRICS
METRIC GOALS TRACKING TOOLS

DONATIONS

EMAIL ADDRESSES GATHERED

PETITION / PLEDGE SIGNATURES

WEB VISITS / CLICK-THROUGHS

USER-GENERATED CONTENT SUBS

SOCIAL ENGAGEMENT

NEW USERS

EXPANDED AUDIENCE



PROMOTIONAL PLAN
CONTACT NOTES PITCH

JOURNALISTS

BLOGGERS

SOCIAL MEDIA INFLUENCERS

SOCIAL MEDIA INTERACTORS

PEERS AND PARTNERS

CROSS PROMOTIONS



DISCLAIMER 
 
Any articles, templates, or information provided by Smartsheet on the website are for 
reference only. While we strive to keep the information up to date and correct, we 
make no representations or warranties of any kind, express or implied, about the 
completeness, accuracy, reliability, suitability, or availability with respect to the website 
or the information, articles, templates, or related graphics contained on the website. 
Any reliance you place on such information is therefore strictly at your own risk. 
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